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EpyaAeia digital marketing
MouU xphgiponololv
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AvdntuEn h HNIGTPATNYIKAS MéEtpnon anoteAecpdtwy
yia To digital makketing TWV EVEPYEIDV
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Xpnon digital platforms Avdluon n pn twv Sedopévwv

yia Th geAETn Tou aviaywvigpoU Ta oNoia CUYKEVIpVoOVTal
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STATE OF DIGITAL LEADERSHIP

ol NPaTONOPOI

ETaipeies Pe NyETIKN Napougia
ota digital péoa
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Etaipeies pe KaBigpwpévn napoudia
ota digital péga
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Etaipeies pe anin napoudgia
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D I G I TAL — Moo Euneipes cival 01 EMIXEIPNCTEIS OTN XPNOoN TOU:
MARKETING
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- TiI €€€ EobeUouv:

*Katd HECO Opo, oI EMIXEIpRoels dnAwvouv 6T danavoly
10 18% 1ou aguvolikoU marketing budget oe online evépyeies.

*Efaipeon anoteAei o KAADos Twv TAbIBIWTIKWY UNNPEoIV
nou danavda nogootd yeyailtepo and 85% oto onling!

*To 69% dnAwvel OT1 oto pEMov Ba aufnoel Tis Sanaves Tou
oe digital markeling.

STATE OF DIGITAL LEADERSHIP ELTRUN | VALUECOM



NnOY ZTOXEYEI
TO DIGITAL
MARKETING?

Costs Savings

Increase Productivity

Get Customer Insights
Highlight Events
Dessiminate Company info
Create Company awareness
Discover New Customer Segmenis
E-mail Campaign

Increase Social Media Fans
Get Customer Feedback
Dessiminate Product Info
Lead Generation

Customer Engagement

Brand awareness
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*O1 Mo ouxvd XpnoldonoloUevol deiktes nou aflonoloUvtal
n Q Z M ETP I ETA I anoé 1o 6 1% twv enixelpnoswy, eival or: Click-through-rate,
H En ITYx I Cost-per-click, Cost-per-acquisition, Impressions kar Traffic.
A .
9

*To 50% TwV €MIXEIPNOEWY PETPA Kal To engagement
TwV KATavaAwTwy MNpos Ta Npoiovia Kal to brand tous,
£V ONUOVTIKG Kpitnpia abloAdynons eival enions 1o Uos
TwV NWANCEWY, aAA Kal To NepIBwpIo KEPBOUS Nou oxeTidetal
Ue pia evepyeiaq.

*Q1 enixelpnoels Nou diatnpoUv CRM ocuotnuata unoAoyifouv
1o caplure rate.

* OAgs 0l eMiXelpNoels evBIaQEROVTAl KAl HETROUY
TNV avayvwpIgIotnTa (awareness) Nou £xgl Snuioupy ol
Hia S1IapnuUIoTiKn Kapndavia.
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NMOIA EINAITA
AHMOOIAEZTEPA
EPIAAEIA;

SEM

Website

Display

SMS

Email marketing
Social media
E-commerce site
Newsletter
Affiliates

Apps

SEO

Content creation

1 1 1 1 1 1 I
0% 10% 20% 30% 40% 50% 60% 70%

Mooootd tou digital marketing budget nou enevBlouv
Katd JEC00 Opo Ol ENIXEIPNOELIS OTa S1IApopa epyaleia.
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SOCIAL MEDIA et

YouTube
Twitter
Linkedin
Google+
Instagram

Bloggers

*To 50% twv eNIXeIphoswy otoxeUouv oto engagement
TwV NEACTWY AnevavTl OTo NPoIoV Kal TN JdapKa.

*To 44% Twv eNIXEIPRoOswY Xpnoldonolsl Ta social media
yia customer care.

*[a 10 33% Twv enNixelpnoewy, 1a social media anoteAolv
HECO EMNIKOIVWVIAS JE Tous NeAdrtes, Tous fans tou brand
Kal Tous opinion leaders, wote va agouyKkpaotoUy TIS
UNdpXoUoes M avadudUEVES AVAYKES TOUS KAl va
NEoCapUOooUY TA MNpoioVTA Kal TIS UNNPECIEs Tous
KataAAnAa.
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Xpnon Social Media amno Internet Users
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Xpnon twv AnpodtAwv Social Media




Xpnon Social Media
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Evépyelec oto YouTube

Axoote Tpayovdia;

Wayvete video pe yeyovota v emkapottag;

Kavete like;

[TapaxoAovBeite Tig dSragpnpilelg mov Ppiokovtat mpv
armo to video;

Emoxénteote Stagpnuioeig rmoov Ppilokovtat oto m\ay,

Kdavete upload tpayotdoia; 16%

Agprvete oYOA10;

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

mTote Zonavia B XZoxva-Kabnpepwva
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Evépyelec oto Facebook

Xpron yla
«ayopaoTtt
-KO0G»
OKOTIODG

ITabntikn
2oppeToxn

ﬁ ELTRUN




Evepyn VS Nadntiki Zuppetoxn

Kavete Like; | 71%

Kavete chat online; |

Kavete comment; [N Abgn o1) ToL

chatting ano

Kavete share xamowo oxoAo/video; |1 NN 399, => 520,
Kavete upload pwtoypapieg/video; | NN 7%4
Avaveovete to npogil oag; [ GG g
Anpovpyeite o dwko oag event;  |IIIIGEGEGEGEGEGEGEGEGENEGENENEGEGENGNN
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W 2navia

Upload photos
Amno 58%=> 73%
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Zoxyva mKabe pepa

ITapaxoAoovOeite Tig e§elilelg yia Tovg
¢ilovg oag, xwpig va Kavete KATL

Emoxkeénteote links mov ¢yovv avefdoet ot
¢ilot oag;

IMaiCete mayvidie

ATmi06¢xe0Te TIPOOKAT|O€1g O¢ events;

Kdavete follow;
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B2odvia @ XZoxyva M Kabe pépa




Xpnon via EpnmopikoU¢ Zkomoug

Kavete Like oe oeAideg mpoioviwv/ 5 o
oo — a0
Agloloyette Tov AOYO yld TOV 01010 KAvete ] 5 0
hide dragpnpioeig/ posts; S
Aappavere pépos oe Siayovioovs; | 5D
Aappévete pépog oe kapnavies, onog Lacta ||| | GGG 26% Ala(pl]}ll(fﬂg
Kavere rating oc oc\i6es; | 7257 3
Emoxkénteote Tig Stagnpioeig mov PAerete _ 319
OTO IM\AYy, ¢
‘Exete ayopdaoet kamolo mpoiov 1o onoio _7 % M
etdate va dagnpiletat oto facebook; o
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Word of Mouth?

Reviews

mXnavia mXoxyva mKdabe pépa




Avnou)lec

2013=>
36%

AapPdvete e1drjoe1g ot omoieg dev eivat adlomoteg; -

Xdavete MOAOTIO XPOVO;

= TP X10EL VA XAVETE TO EVOLAPEPOV OAG yid TV
Xpnon tov;

Zag divel peyalo Oyko mnpogopiag tv orota Ogv
priopette va atoloyrjoets;

IMapaPraletat ) mpoommikr| oag {wr); _ 23%
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B AlIQove Ovte Alagpave/ Ovte oopPaved B ZOPPOVE
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Waxvete nAnpodopia yia:

Texvoroyia NN 55%
Apaompiomres NG 41%
Kuwnpatoypapog-Movowr) I
E10ng
Ymnpeotes [N
[ToAttiotikég exOnAmoetg
ITpotovra-pdapxes  [NGGE
Tadidwa avaypoxng
Yyeia I
Ab\ropo; I
Enayyehpatika Tadiowa I
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m Kaboloo mMétpia mIToAo
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ZUXVOTNTO EVEPYELWV

AwaPdadete reviewpages x®pig va KAVeTe KATL ATIO Td
apandave;

40%

Ta

ONOTUOIIOLELTE;

Ennpedadleote ano ooa dwaPadets;

Ta xpnowponoteite mptv KAMowa ayopd;
Atvete pabpoloyia;
Ta ypnowpomnoteite yia va a@rjoete apvnTika oxoAd;

Ta ypnoponoteite yia va agrjoete Oetikda oyoAia;

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Agnvete To oxOAa Oag;

mIlot¢ ®WZpavia B Zoyva-Kabnpepiva
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Social Media kot
Mpoiovta/ Etaipeisg
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Awapale Tt Aéve ot bmOAoUIO
ota Blogs

Avepalm potoypagpieg ton
11potovTog oto facebook

mX()}ua oto TIPO@PiA
\L%c'lvowag tag to mpotov

To akolovb® oto Twitter
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Mua etapeia n ortoiat O€AeL va mpoBANnOet
OWOTA TIPETEL VA...
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...£xet mapovoia oto facebook .

B Alapove Ovute Alaupove/ obte oOpPOVH B ZOPPOVED
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MaAwotepa...
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