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Omni-Channel Experience
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The Nonstop-Customer Experience Model

The Accenture Nonstop-Customer Experience Model
Brand-

Controlled
Content

L]

mm /“pum

@ — @

Consider

~— "

X

H @k

Youl[R

N Open content/channels

B Brand-controlled content/channels °



T

The Nonstop-Customer Experience Model

Four [anes of consumer Interaction
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To Omnichannel Ta&idt Tov KatavaAwti — Consider
O&Aw va TANpwow Ttov Aoyaplacuo s A.E.H

UTAAANA0G, cuvepyaoia pe 2 Tpameles, TPoOeGHLAKOG
katadétng, xpriotg Internet Banking
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To Omnichannel Tagidt tov KatavaAw - Discover & Evaluate
[Twg, mToTE & MOV PTMOPW VA TTANPWOW;
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To Omnichannel Ta€idt tov KatavaAw - Purchase

[IAnpwun online péow Internet Banking

[MAnpwun tou
Aoyaplacpov online

TuvaMayic  HAextpiopog / Evipyeia  AEH Anpdoss Enigeipaon Hhexrpiopod AE.

MAnpwpn Aoyapiacpou AEH

Evnuépwon péow

Internet Banking

Mmopel va kepdioer 650
mévtoug, av eyypa@el ato
IpSypappa EmPpdBevong
™¢ Tpanedag. +25 moévtouvg
ava TANpwY.




To Omnichannel Ta&iét tov KatavaAwtn —Post Purchase Experience
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To Omnichannel Ta&iét tov KatavaAwtn —Post Purchase Experience

H mapovoia ota Social Media kL éva véo «taid» Eekvd...
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To Omnichannel Tagidt Tov KatavaAwt —Discover
Mua patwa offline...




To Omnichannel Tagidt Tov KatavaAwt —Discover

Mua potiwa online...
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To Omnichannel Ta&idt tov KatavaAwt —Discover & Evaluate

[Inyaivovtag 6To To KovTIvo KATAoTNUX
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> YmevBupuion pavteBov pEcw SMS *
» Evtomiondg tov kataotipatos péow mobile




To Omnichannel Ta&idt tov KatavaAwt —Discover & Evaluate

[Inyaivovtag 6To Lo KOVTIVO KATAC T U
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To Omnichannel Ta&iét tov KatavaAwti —Purchase
Avavéwon IlpoBeouiaknc Katabeong
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To Omnichannel Ta&idt tov KatavaAwt —Post Purchase

“Be Recognized” amd v Tpamela

Call Center
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To Omnichannel Ta&idt tov KatavaAwt —Post Purchase
MIAWVTAG yla TNV EUTELpla
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Orchestrating
the Omnichannel Strategy

IToAAot epmtAekoOpevol
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