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THE CHALLENGE
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BACKGROUND

New WIND Campaign

A new promise and a new campaign
We are evolving




BACKGROUND

New product
WIND TRIPLE PLAY WIND tl" I l e

play==

1 500' TIpog Ghoug, 1 500 SMS mpog dAoug, 3 GB

Mobile Internet

1 500' Tpog Aoug (otaBepd kat Kivntd EANAAdocg)

Internet éwg 50 Mbps

A new product
Worry Free




What we need?

All the right people to get aware
Something to remember
Make them act

How SMARTare we?

Awareness —up by 15%
Online Sales —up by 1%
Both measurable on the same platform?

CHALLENGE

CUCTOMERS RULE

The right action

How to target

The right communication

Delivery Where to target

The right message

Message

_ Target
The right people

Could the platform be n ?
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y



IMPLEMENTATION

Heavy Launch with Bumper

Product Silent Launch [n-Stream communication

ads




IMPLEMENTATION

Heavy Launch with Bumper

Product Silent Launch [n-Stream communication

ads

Aim: achieve wide coverage of the « Website remarketing Lists
target audience, while ensuring
frequency » Video remarketing lists




BUMPER ADS




IMPLEMENTATION

Heavy Launch with Bumper

Product Silent Launch [n-Stream communication

Aim: achieve wide coverage of the « Website remarketing Lists Aim: continue communication with full length
target audience, while ensuring message (users are now accustomed {o the
frequency » Video remarketing lists initial product concept)




IN-STREAM
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Yiew Rate (Bumper ads)
0141%

TARGETING WORKED

9050%

90.25%
Aeras Wehsite
Yiew Rate (Trueview)
3147%
20,31%

Both

2136%

_ N

Remarketing

Overall

Running bumper ads prior to a Trueview campaign
lifted our View Rates compared to other campaigns.

Also, running remarketing on the Trueview itself
results in repeated views, with even higher rates.



AWARENESS WAS CREATED

+19.6%

Awareness lift in users exposed to the video

+26.1%

For users who have viewed Aeras’ previous videos

[ncrease in hrand awareness

+21.6%

For the key audience of 35-44

Brand Lift Survey, administered by Google




m Pre-launchperiod  m Bumperad = Full Launch

+26%

+32%

Form Submissions Click to Calls

SALES SKYROCKETED

The result of the campaign Was a combined increase
in online sales

0f 40% (it phase) and 28% inthe 2nd one.
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THANK YOU!
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