It's all about the numbers

_ ROI & anoteAeouarikornta digital

Kaunaviac




MaTi digital campaigns;

« To Content marketing 1o 2015 pepvel 3 POPEG
NEPICOOTEPOUG OUVNTIKOUC NEAATEC Ano TO
napadooiako marketing kail kooTilel 62% AiIyoTEpoO.

« H dnuioupyia & diaxeipion NEPIEXOUEVOU EXEI TN 2N
0€on oTig danaveg Twv digital marketing budgets.

- 78% TwV eTaipiwv oTic HMA £xouv dedicated social

media teams 10 2015

MnyA: http://www.smartinsights.com/internet-marketing-statistics/2015-digital-marketing-stats-the-good-the-bad-and-the-intriguing/



[1aTi ouxva 0 dOUAEUOUV OAQ
owoTa?

TWV ETAIPIWV

yia TNV Kataypaen/anoTignon Twv
EVEPYEIWV TNC.

TwWV NEAATWV ONAWVOUV OTI €iXav Kamnoia
LUE Kanola kaunavia ord

TWV ETAIPIOV ONAWVEI OTI Ol

gival evTeAwC ano TIC
UNOAOINEG evepyeleg marketing




Opyavwon digital
campaign
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> xe01a0OC Kaunaviac

‘Opilw: TI nouAaw/npowbw/npecPevw;
‘Kataypa@w: TiI avayKec €XEl N €NIXEIpNON MOU;
2xe010lw: Mg noio Tpono Ba TIC UNNPETHOW;
AlapopPwV®: TI NOpouc/uAika xpeialouat;

YAonoiw
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* NTWANOCEIC

T1 BEAW va enITuxw?

In-market presence

Brand Awareness

Aavoapioua VEOU NPoiovToC
Anuioupyia/auvénon Baonc neAaTtwyv
Traffic oTo website
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KPIs kapynaviag

2& Likes, Shares, Comments,
Facebook CTA clicks, retweets, favorites,

followers etc.

Visits, leads/prospects, eyypageg,
downloads, loyalty (recency), task completion
rate

click-

through-rate (CTR), impressions, revenue
generated, mobile campaign click to call ration




Mn noooTikonoinueva KPIs

2toyol

KOLLTTAVLOLG

Iocopponia avageoa
OE ENIXEIPNHATIKOUG
Kdl OTOXOUG
Kapnaviag:

-Mooco kooToAOY® THV
nPooOnkKn €vog duvnTikou
neAarn oTn Baon pou?



Ti va NnpooeEOUPE OXETIKA ME TA
KPIs

« Ol ENIXEIPNOEIC KAl CUVEN®C

« 'Evac OTOXOG THC KAMMAVIAC UETATPENETAI OF
KPI os ouvaptnon PE Touc ENIXEIPNHATIKOUG
OTOXOUC Kkail TIC EVEPYEIEC marketing
(marketing push, viral marketing, availability in
stores).

« Opilw eva O€ un
uerpnoiya KPIs.



[MpoUnoAoyiopoc kal PeaAioTikol

OTOXO|
Resources ->  Expectations
Content MwANoELg
HR Leads
Media Avoyvwplopotnto

Awadnuion
YAka







To onoio onuaivel

Eqpapuoyn oOAwvV TwV EVEPYEIWV MPOC TO KOIVO HacC
XpNOoIKOoNoIWVTAc Ta KavaAia diavouneg Jac:

Me

OMOIOYEVEIQ

‘KaTtavonTo, NPpwWTOTUMO nePIEXOUEVO
*ZUVEYN CUVTOVIOHO Twv opddwv epyaociac

Kadil

‘Me Siapkry BEATIOTONOINON TWV EVEPYEIWV
UaC KATta Tn OIApKEIa
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Baivel kaTa ™
dIapKEIa TNC Kaunaviac;
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Tools & measurement

Xpnon epyaisioyv yia

‘Evonoinon, ontikonoinon ka €Eaywyn
Tov OEOOMPEVWYV ano social media, web, email
Kabwg Kal Ta OTATIOTIKA NWANCEWYV 1 anokTnong
VEWV OUVNTIKWV NEAATWV

-2UYKpIon anoteheopatwv pe Ta KPIs kal Ta
industry benchmarks



Go back n’

'Otav n anodoon d&v €ival IKAvonoIinTIKN:

EKTIHNON OXETIKA HE TIC KN
ANOTEAECUATIKEC EVEPYEIEC
\

Anocpacrn \Yi[s 6|opeleK£q Klvncslq N
nauon CUYKEKPINEVWV EVEPYEIWV

BeATioTONOINGN OE OAN TN OIAPKEIQ
TNG KAUNAaviac
Y,




Spend to Gain

> € KGBe kKaunavia o oToxoc
LECW TOU apyikou planning
Kal TwV O10pBWTIKWV

‘KI NOEWV €ival n:

anOTsAsapaT(ov TV
EVEPYEIMV HAG

eViOTE KAl YUE TNV NPooBNKN
budget yia akopa
LEYAAUTEPN EVIOXUON TWV
EVEPYEIWV Hac!




clients
share
experiences

PROFIT

you
distribute  visitors share
content

Your
content

visitors To keep everybody happy the
convert money spent here has to be less
than the profit from the sale.



Nwc npokuntel To ROI?

« H kAaoikn e&iowon exel scpappoyr] kai oTa digital media!
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HP #bendtherules

H HP nbeAe va
NPOOEYYIOEl TO
VEAVIKO KOIVO:

'EBaAe celebrities
KAl OTN OUVEXEIQ
TO KOIVO Vva@
dei€ouv Pe nolo
TPOMO ONAVE TOUG
KAVOVEC.

°
\(illl Tube Q Upload 2
@ HP Computers YouTube Channel  Videos  Playlists  Channels  Discussion  Abowt  #BendTheRules

MAIN > RIDEWITHIAN > CONVERSATION > x360FILMS > BN @ (inteD

SOMEWHERE IN THE WORLD
s THERE'S A MONSTER WAVE

WAITING TO BE FOUND

WATCH THE TRAILER

FFFFF

#bendtherules is
going epic



Anti-burglar
) comvwneac awareness He
et e sy LEGO
Chief Supt Mark Williams, Edinburgh divisional commander,
said: ‘Over 354,000 people have already seen this campaign

on social media giving us significant reach for crime
prevention messages.



Nike #betterforit women campaign

#BetterForlt
hashtag

"90-day better
for it challenge”
he Nike+ Training
Club App &
Nike+ Running

app.

108% au&non
OTIC MWANOCEIC



Find me at:
t @melina_politi

ﬂﬂ https://gr.linkedin.com/in/melinapoliti

& melina.politi@gmail.com


https://gr.linkedin.com/in/melinapoliti

