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Success stories in Customer engagement
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 MPASS delivers customised marketing solutions, to boost
- Customer Engagement for building a long and profitable
¥ J relationship between Brands and Consumers,

by using:

j' * Loyalty Marketing

& -+ Gamification

4, » Omnichannel Marketing




1 OMNICHANNEL MARKETING
...BRANDS ARE THE EXPERIENCE THEY DELIVER

Modern consumers start, continue and finish the shopping journey by
using a series of different channels, mobile taking the lead.

They are experiencing the whole brand, not the channel they use, so
they demand this multichannel experience to be seamless, consistent

and personalized.
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To further boost the critical role of Social Media in
Athens’ Airport’s integrated Omnichannel Strategy,
MPASS developed the «<ATH Messenger.




